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Brand Identity K eyuords

Herltage_ GOOD THINGS TAKE TIME
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Nostalgic_ FROM THE MEMORIES
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Farmer_ RUSTIC LIFE
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Pure PURE ENERGY, PURE MIND
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True TRUE TASTE, TRUE VALUE
ARt AN 7= 26

UTll UE@_AUTHENTIC & ORIGINAL

TEolRt Ao A= Al



%E Uik E%

1964 M0 &




Pure
@7 22 293 249 48 ¥

=
{5 [ &8¢

1964 M0 &

Unigue
golBelg 149 e AY

"N

o[

-

: "-,,/‘:.“ '_' ',\. L=
— —_‘ o /7

=R e et
S T S




BI & Application




Visual Identity

_ Logo System
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Philosophy of Brand

Buying Every Ingredients with Thought
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Farm Fresh & Organic Milk
A 9] 74 Aol Boshe AT ARES Rot F4S Hopdu

=

©,
e
1B
R

Pick of the Season
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Pure & True
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Farms We Trust
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Brand Vision

‘Milk & Culture’
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Milk Statement
(Concept)
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Pure Milk

From the Farm
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ORGANIC MILK
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Coffee Statement
(Concept)
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1964 Blend

Organic Beans
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DRGANE BEANS
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ORGANIC BEANS
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Marketing Commmunication

“ORGANIC MARKETING”
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MERRY
CHRISTMAS!
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Brand Power
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